
Table 5.2.Course Specification 

Study Programme: Undergraduate Academic Studies -  BA in Law (Hons) 

Course Title: Consumer Law 

Teacher(s): Assist. Prof. Aleksa Radonjić, SJD 

Course Status: E (elective) 

ЕСTScredits:  4 

Condition: None 

Course aim: 

The course aim is to for students to acquire knowledge on the basics of consumer law and its 

significance in a market economy, as well as introducing them with the EU and Serbian legal 

framework and equipping them with practical knowledge necessary to perform legal services in 

the area of consumer protection.  

Course outcome: 

After passing the exam students will be able to:  

- Define and describe the fundamental institutions and notions of consumer law; 

- Recognize, analyze and properly interpret relevant sources of EU and Serbian consumer 

law;  

- Explain and implement regulations pertaining to Serbian consumer law;  

- Understand the legal position of consumers, their rights and methods of their protection.  

Course contents: 

Week 1: Introduction of the study plan; Consumer law development worldwide, in EU, and in 

Serbia; 

Week 2: Basic consumer rights; The notion of a consumer contract, a consumer and a trader; 

Week 3: Information duties; Advertising; Unfair commercial practices;  

Week 4: Unfair contract terms; 

Week 5: Off-premises contracts; Distance contracts; Right to withdraw;   

Week 6: Consumer credit contracts; 

Week 7: Package travel contracts; 

Week 8: Product safety;  

Week 9: Guest lecture;  

Week 10: Protection of consumer rights;  

Week 11: Preparation for the test; 

Week 12: The test. 

 

Coursebook(s) / Readings: 

 

Recommended literature (in Serbian): 

Mandatory:  

Увод у потрошачко право – Скрипта, Иванчевић, Београд 2014, Правни факултет 

Универзитета Унион 

 

Additional:  

Правна заштита потрошача, Вилус, Београд 1996, Институт за упоредно право 

Заштита права потрошача, Мићовић, Крагујевац 2009, Правни факултет Универзитета у 

Крагујевцу 

 

 

No. of active teaching 

lessons: 2 

 

Theory: 2 
Practice: o 

 



Teaching methods:  

Lectures followed by PPT presentations, organizing debates focused on the analysis of the 

current legal issues in the field of consumer law, analysis of court decisions. 

Grading (max. No. of points: 100) 

Pre-examination obligations 
Points 

 
Final examination 

Points 

 

Attendance  -   

In-class activity (during 

lessons) 
10 Oral exam 60 

Out-of-class activity 

(additional, self-induced: 

writing texts, etc.) 

-   

Practice lessons -   

Progress tests 30   

Seminar papers -   

 


